5 WAYS

TO PROFIT
FROM SELLING
PET PROMOS

Here are 5 of our best selling tips to increase your revenue
on promo products for pets. Not selling pet promos yet? You
should be! Americans now spend over $60 BILLION a year on
pampering their pets. It’s a market that continues to grow year
after year, even through economic downturns. Read more to
learn how you can be top dog in this market, and bring in
sales that will get tails wagging!

1

It’s Not What You Think
DON’T SELL TO VETS, GROOMERS,
OR PET SHELTERS.
Hear us out! While these pet service providers might seem like
the best choice for pet-related promos, your efforts will likely
fall on deaf ears. These customers typically don’t have a big
budget for ad specialties, and often don’t understand their value.
Unless you’re pitching to big pet-service chains with built-in
retail stores, you’re looking at small orders if any at all.

NO

Think about clients like pet-friendly hotels and resorts for pet promos.

YES

Veterinarians

Hotels & Resorts

Groomers

Insurance Agencies

Shelters

Apartment Complexes

Dog Walkers

Grocery Store Chains
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Go Big

A Whole New Category
TELL YOUR CUSTOMERS TO ADD PET
PRODUCTS TO THEIR COMPANY STORE
OR WEBSITE.

SELL PET PRODUCTS TO ALL OF YOUR
BIGGEST CUSTOMERS.
Do your favorite customers have pets? 68% of US households
do, so it’s likely they do too! Engage your clients on a personal
level and get them talking about their four-legged friends.
Let them know pet-related promotions can draw on that
same emotional connection between their brand and their
customers no matter what industry they’re in - it’s all
about creating a personal connection.

Let’s be honest: is there anything cuter than dressing up a dog
or cat? A higher percentage of people have pets than children
and they’re always looking for ways to pamper their fur babies.
From branded pet apparel and toys to collars and leashes, your
customers are missing out on sales if they’re not stocking up in
this category.

4

Go Local
CONSIDER COMMUNITY EVENTS
AND SPONSORSHIPS.

HAVING FUN IN YOUR NEIGHBORHOOD
Events targeting pets & pet parents are popping
up left and right. They should be selling event
merchandise for humans and pets alike. Also
target local companies and enourage them to
give away pet merch with their name on itit’s great exposure!

Local organizations and events need to drum up interest in
their area. What better way to do that than by putting their
brand on an adorable dog or cat? Suggest they use bandanas,
collars, leashes, or pet T-shirts as their promotions, and
their brand will be walking and tail-wagging all over town!
These items are great for building goodwill and make great
conversation starters.

5

TAP INTO THE

Merch That Sells

HUMANIZATION

TRACK DOWN UNIQUE RETAIL
OPPORTUNITIES.
Any business that sells branded merchandise or souvenirs is
a great choice for pet promos: think car dealerships, restaurants,
breweries, gift shops, and more. Customers who love their
merch are sure to buy gifts for their pets, too!

SELL PET MERCH HERE!
• Concerts
• Festivals
• Bars & Restaurants
• School Events

• Breweries & Wineries
• Team Merch Tents
• Sports Tournaments

			

OF PETS

Pets are increasingly being humanized by
their owners. These days someone’s pet may
be your seat-mate on a plane, getting pushed
in a stroller, or have a wardrobe more extensive
than yours. Beyond the products that enable
this lifestyle, marketers should take note of
these scenarios and leverage them in a creative
way to build a connection with pet owners that
they can relate to. We really need to think of
our audience as “pet parents” and not just
“pet owners”1.
“Pet Parents And Their Fur Babies: Marketing To The Pet Obsessed.”
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Response Agency, 2017.

